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Our social media journey //4GI‘OUD

« GHA's Facebook
page launched in
2011

e Eight years later,
Wheatley Group has

13 busy social media
channels

@
"y 27000 Linked [}
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The value of social media //46roup

We use social media:

to engage with customers on channels they use every day
« to build relationships with younger tenants

« to grow customer service channels

e toincrease positivity around our subsidiaries

e as one of our communications tools to help us achieve business
goals.
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Case study: Modern Apprentice recruitment %GI‘OUD

Facebook: GHA - Glasgow Housing Association

Published by Stuart Darroch - 12 December 2018 - &

A Modern Apprenticeship with us changed Caitlin's life. We've 12 amazing

Stories tOId by Current MOdern opportunities for young people to become Environmental Modem
1 H : Apprentices with Wheatley Group. Find out more at

Apprentices using short videos, "= w0 e

guotes and photos.

Reach (organic): 150,000+

Shares: 946 times

Cost: £0

Number of applications: 2509.
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Case study: Keeping tenants safe at home %GI‘OUD

Dunedin Canmore wee
& February - &

‘Stay safe’ — fire safety
campaign for 2018: @

A home fire safe visit is free, takes 20 minutes — and could save your life.
Our friends at Scottish Fire and Rescue Service will give you extra smoke
alarms if you need them.

Don't wait until it's too late. Book today at
https:/iwww.dunedincanmore.org.uk/. .. /keep-me-safe/fire-safety

o Twitter: 122 posts

 Facebook: 170 posts

i
: 5. w{aﬁ%
e Facebook reach: l,“ 3 N

53,000+ N AT

| 2o ¥

 Page views on ‘Stay -
Safe’ website pages:
3,256.
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Case study: ‘Stay Safe’ outcomes %Gmup

‘Stay Safe’ helped

Cl.-lb'E HQUSIHQ Ii Like PEQE e
change tenants’ gale o s
L= b
th&VlOUf. ReSUItS Did you know every two weeks a TV in Scotland starts a house fire? Our
Showed a: ‘Stay Safe’ campaign advice is quick and easy to follow — and could save
] your life. https://www.cubehousing.co.uk/.._/keep-me-_._/stay-safe-campaign

* 94% point increase in
the number of home
fire safety visits

» 149% point decrease
iIn the number of fires

* 6% point decrease in
the number of
cooking fires.
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More than Facebook and Twitter %Gmup

Li n ked m Wheatley Group
. 4™ 796 followers

The transformation of social housing in Scotland’s largest city under Glasgow
Housing Association - part of Wheatley Group - boosted the Scottish economy by

Tenants are not your Only £2 billion and supported thousands of jobs, a new report has revealed.
https://Inkd.in/g6bdWB]
customers.

LinkedIn allows you to
raise your profile in the
professional community.

You can reach:

* sector professionals _ |
i p al’t ners Scotland’s largest social landlord generates £2 BILLION for Scottish H

e stakeholders. o
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